
HOMES
LIVES

ARTFULLY 
UNIT ING 

EXTRAORDINARY

WITH 
EXTRAORDINARY

Our brand is known throughout the world for representing homes that 
embody the rich tapestry of varied lifestyles, distinct settings and diverse 

locales. Where the utmost quality is considered intrinsic.

WHERE THE ESSENCE OF THE EXTRAORDINARY IS DEFINED. 





A U C T I O N  &  R E A L T Y

COLLABORATION
The collaboration between auction and realty utilizes a combination of 

unique and exclusive marketing effor ts that provide targeted  
exposure to a coveted and inf luential audience. 







Carmel Valley 
3860 Valley Centre Dr. #409

San Diego, CA 92130
858.764.1495

Coronado 
4000 Coronado Bay Road

Coronado, CA 92118
619.628.5478

Carlsbad 
6106 Innovation Way
Carlsbad, CA 92009

858.777.9817

Coronado 
1200 Orange Avenue
Coronado, CA 92118

619.805.4162

Del Mar
3702 Via de la Valle
Del Mar, CA 92014

858.259.8300

Encinitas 
851 S. Coast Highway Ste. 300

Encinitas, CA 92024
760.942.7479

Inland Corridor
16710 Bernardo Center Drive

San Diego, CA 92128
858.705.6041

La Jolla Information Ctr
1162 Prospect Street

La Jolla, CA 92037
858.926.3060 

Coronado 
1339 Orange Ave. #8
Coronado, CA 92118

619.437.1614

Downtown
560 1st Avenue

San Diego, CA 92101
619.481.6300

Fairbanks Ranch
16236 San Dieguito #4-12

Rancho Santa Fe, CA 92067
858.756.4800

La Jolla 
864 Prospect Street Ste. C

La Jolla, CA 92037
858.500.4490 

S A N  D I E G O  C O U N T Y

LOCATIONS



S A N  D I E G O  C O U N T Y

LOCATIONS

Mission Hills 
810 West Washington St. 

San Diego, CA 92103
619.269.2277

Rancho Santa Fe
6024-D Paseo Delicias

Rancho Santa Fe, CA 92067
858.756.4932

Little Italy
868 West Ash Street
San Diego, CA, 92101

619.255.2020

Point Loma (Liberty Station)
2850 Womble Rd. #102
San Diego, CA 92106

619.269.2266

Rancho Santa Fe
16915 Avenida de Acacias

Rancho Santa Fe, CA 92067
858.756.2800

La Mesa
8310 La Mesa Boulevard

La Mesa, CA 91942
619.337.1700

La Jolla
7855 Ivanhoe Avenue

La Jolla, CA 92037
858.926.3060 

Point Loma
1075 Rosecrans Street
San Diego, CA 92106

619.516.8895

Rancho Santa Fe
16909 Avenida de Acacias

Rancho Santa Fe, CA 92067
858.756.1150



V O T E D

SAN DIEGO’S BEST 2015

We are proud to have been voted the top residential 
real estate brokerage in the San Diego’s Best 

Union Tribune Readers Poll.



All reports presented are based on data supplied by Sandicor MLS. Neither the Associations not the MLS guarantee or are in any way responsible for its accuracy. 
Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but not guaranteed. 
Copyright© Trendgraphix.

M A R K E T

SHARE

TOP BROKERS BY TOTAL SALES VOLUME
San Diego County

January 1 - December 31, 2014

RANK BROKER TOTAL SALES
VOLUME

TOTAL SALES
VOLUME MKT %

TOTAL SALES
UNITS

TOTAL UNITS
MKT %

1	 Berkshire Hathaway HomeServices

2	 Coldwell Banker 

3	 Pacific Sotheby’s International Realty

4	 Century 21 Award

5 	 Willis Allen

$3,436,854,000

$2,151,679,000

$2,054,270,000

$1,121,040,000

$994,933,000

8.90%

5.60%

5.30%

2.90%

2.60%

4,473

3,375

2,331

2,706

859

6.40%

4.80%

3.30%

3.90%

1.20%

Top Brokers By Total Sales Volume



The Thousand

Named on the 2015 list of the top real
estate professionals in the nation (out
of 1,100,000 licensed REALTORS®) as

reported by Real Trends and
published by The Wall Street Journal

Joy Bender
#49 Nationwide-Average Sales Price

















3IMAGINE

1 billion media impressions

The Sotheby’s International Realty® brand’s global media 

plan is designed to deliver more than 1 billion media 

impressions, solidifying our brand as the voice of luxury 

real estate. Our plan includes impactful, exclusive and 

most preeminent media reaching all corners of the globe. 

Our goal is to present the properties represented by 
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Strategic placement and 

unique positioning of your 

home’s best features are 

critical in securing the 

right audience to not only 

preview your home online, 

but to take the next step 

in their home search.
To increase exposure for your home and 
ultimately uncover the right buyer, the 
Sotheby¹s International Realty® brand has 
partnered with and distributes properties 

real estate-focused websites in the world.

To measure results, the brand provides 
a property report including view and 
inquiry statistics for each partner site to 
effectively illustrate the activity a property 
receives online. The properties are 
viewed an astounding 140,000,000 times 
across all of our partner sites annually.
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Targeting Real Estate Intenders Globally
90% of home buyers begin their search for their homes online, 

so it’s essential that the Sotheby’s International Realty brand’s 

presence on search engines is strong.
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A Ground-Breaking, 
Immersive Experience 
sir.com NEXT is designed to be ground-breaking, 
speaking to consumers in a highly visual way — which 
research tells us they want. Providing consumers a 
content-rich destination that focuses on property, 
lifestyle and location, allows our brand to showcase 
the properties represented by our network in an 
immersive and compelling way that is unique to the 

homepage directly connects consumers to properties 
around the world in a fully immersive experience.



D I G I T A L  M A R K E T I N G

SOTHEBYSREALTY.COM
In an ever-increasing global marketplace, SothebysRealty.com attracts more 

consumers to search, view and inquire than any other luxury real estate website.



N I C H E  M A R K E T S

LIFESTYLE WEBSITES
Connecting discerning buyers and sellers of 

iconic rural & recreational retreats around the globe.
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SIR Mobile is a luxury real estate mobile app 
that works anywhere and searches globally in 
56 countries. Those who seek the unique when 
on the road can search using SIR Mobile on 
Android, Apple or Blackberry and connect 
with our global real estate experts around 
the world. Locate your next home and learn 
about the local lifestyle amenities with our 
points-of-interest toolbar, showcasing local 
restaurants, golf courses, resorts and more.

Features of SIR Mobile

1.  GPS Search: Find the closest homes 
to wherever you are with the ability 
to search globally in 56 countries.

2.  Map Draw Tool: Draw your own 
custom search.

3.  Driving directions to the homes that 
interest you.

To get SIR Mobile

• Text “SIR“ to 87778

•  Search for “SIR“ in  
the app stores

2 31
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CONNECTING A

Global Real Estate Community
At the Sotheby’s International Realty

®

 brand, we use social 

media to connect your home to our vast community of 

Social Media, like real estate, is about connecting people 

and cultivating relationships, which makes it the ideal tool 

for marketing your home.

I M A G I N E
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OUR 
STATS:
•  51.1 Million social 

impressions worldwide.

•  400,000 visits to 
sothebysrealty.com via 
social referrers.

•  Thousands of properties 
showcased.

•  Extraordinary 
Property of the Day 
features one property 
from sothebysrealty.com 
on Facebook, Twitter, 
Google+ and Pinterest and 
generates thousands of 
additional property views 
per day.



Of all the arts, architecture is one of the most sophisticated.  
It visually defines the character of our neighborhoods. In  
acknowledging the uniqueness and importance of architect- 
designed houses, Pacific Sotheby’s International Realty has  
created an entire division to address the needs of architectural 
homeowners.  

Our Architectural Division enables us to raise the bar on the  
marketing of architectural houses and utilize the connections 
we have cultivated in the architecture community. We have 
developed targeted strategies to give our clients a significant  
advantage.  

The Architectural Division provides a central hub where agents, 
buyers, and sellers of architect-designed houses can access an 
incredible array of information on San Diego’s eclectic blend of 
architectural houses. In addition, our clients have access to Jan 
Eric Horn, Founder and Executive Director of Pacific Sotheby’s 
International Realty Architectural Division.  

Pacific Sotheby’s International Realty has a select group of associates who have earned the designation 
of Architectural Specialist. Each of these agents has completed a series of sales performance standards,  
passed a written examination, and attended a prerequisite number of educational seminars on  
architect-designed houses and the architects who design them.

P A C I F I C  S O T H E B Y ’ S  I N T E R N A T I O N A L  R E A L T Y

ARCHITECTURAL DIVISION

We are motivated and energized by the momentum our Architectural Division has  
created. Our focus going forward is to provide our clients with a significant advantage 
in the representation of their unique architectural homes. Pacific Sotheby’s International 
Realty honors Architecture as Art and our Architectural Division is its platform for the future.

    – Jan Eric Horn, Founder & Executive Director,  Architectural Division



Pacific Sotheby’s Realty has partnered with Caimeiju (www.caimeiju.com), an international real  
estate marketing platform that reaches affluent Chinese consumers searching for luxury property.  This  
highly targeted exposure enables us to continue our global marketing strategy focused on reaching 
international buyers who want to invest in our local market. Consumers searching for San Diego  
property on the site will only see Pacific Sotheby’s Realty listings ($1 million+). 

All listings are translated into Simplified Chinese by trained linguists familiar with the real estate  
industry, and since the site is hosted in China, it is behind the country’s firewall, making it fully  
accessible to Chinese consumers. Properties are also promoted through Caimeiju on Chinese social 
media sites such as SouFun, YouKu (the Chinese version of YouTube), Weibo.com (China’s version of 
Twitter), Chinese real estate and video sharing websites, and can be found on top Chinese search 
engines like Baidu, Google China, Bing.CN and Yahoo Taiwan with top Chinese keywords.

C H I N E S E  M A R K E T

EXPOSURE



C H I N E S E  M A R K E T

EXPOSURE

Pacific Sotheby’s Realty has partnered with Caimeiju 
(www.caimeiju.com), an international real estate market-
ing platform that reaches affluent Chinese consumers 
searching for luxury property. This highly targeted expo-
sure enables us to continue our global marketing strategy 
focused on reaching international buyers who want to 
invest in our local market. Consumers searching for San 
Diego property on the site will only see Pacific Sotheby’s 
Realty listings ($1 million+). 

All listings are translated into Simplified Chinese by 
trained linguists familiar with the real estate industry, and 
since the site is hosted in China, it is behind the country’s 
firewall, making it fully accessible to Chinese consumers. 
Properties are also promoted through Caimeiju on Chinese social media sites such as SouFun, YouKu (the Chinese 
version of YouTube), Weibo.com (China’s version of Twitter), Chinese real estate and video sharing websites, and can be 
found on top Chinese search engines like Baidu, Google China, Bing.CN and Yahoo Taiwan with top Chinese keywords.

Property must be $1,000,000 USD or greater.

PropGOLuxury.com was created to fulfill the 
high demand of our affluent Chinese consumer 
base requesting exclusive properties from around 
the world. China represents the world’s largest 
and fastest growing population, with more new  
millionaires being created than at any time in  
history. PropGOLuxury.com is the largest and  
fastest growing property portal in the China and 
Asia Pacific region. 

Property must be $1,000,000 USD or greater.



C H I N E S E  M A R K E T

EXPOSURE

With primary circulation in Asia, LP Magazine,  
lp-luxuryproperties.com, features upscale articles 
written in both English and simplified Chinese. LP 
Magazine targets elite, high-net worth individuals  
looking for outstanding properties located in 
Asia, Europe, Australia and the Middle East. LP  
Magazine delivers rich lifestyle editorial focusing 
on the latest luxury product trends, as well as real 
estate market analysis and investment tips. Each  
issue features a “Property Finder,” pointing readers  
to some of the world’s most impressive real  
estate on the market today. 

Property must be $1,000,000 USD or greater.

A premiere luxury lifestyle resource since 1977, 
the Asia Tatler Franchise consists of 14 focused 
print editions and a growing online and mobile 
presence that continues to define the role of 
luxury amongst the social elite. Our brand is the 
EXCLUSIVE online real estate channel partner 
for hongkongtatler.com and shangliutatler.com, 
driving more than 24M media impressions. This 
unique collaboration provides an ideal platform to 
showcase our premier properties, participate in 
regional product launches and offer their audience 
our specialty market expertise. 

Property must be $1,000,000 USD or greater.





LOCALexposure
THE DAILY TRANSCRIPT
The number one source for daily business news, 
data and information since 1886.

www.sddt.com stats:

   • 282,000 visits per month
   • 9, 200 visits per day
   • 12 minutes per visit
   • 16.7 page views per visit

UT COASTAL HOMES 
SD Union-Tribune insert reaching San Diego’s 
most affluent coastal residents.

Delivered to over 43,000 homes
along the coast each month.  
Areas of distribution:

La Jolla
Mission Hills
Oceanside
Pacific Beach

Point Loma
Poway
Rancho Santa Fe
Solana Beach

Cardiff by the Sea
Carlsbad
Carmel Valley
Coronado

Del Mar
Downtown
Encinitas
Hillcrest

UT REAL ESTATE
Weekend real estate guide.

     • 302,000 circulation
     • 724,800 readership
     • 60% of UT readers own a home

SAN DIEGO BUSINESS JOURNAL
• 45,000+ readers per week in print 
   and 42,000+ daily eNews subscribers
• 12,000 circulation
• 86% of readers own a home, with an  
  average home value of $913,500
• 84% of readers earn more than  
  $250,000 per yearMULTI-PAPER INSERT 

Our monthly multi-paper insert gives your property exposure in a 
variety of niche markets.

LA MESA COURIER 
• 24,000 monthly circulation
• Over 55,000 readership
•12,900 papers mailed to 91941
• 4,900 newspapers home delivered 
• 6,200 newspapers at bulk drops to over  
  160 area retail and business locations

SAN DIEGO HOME/GARDEN 
LIFESTYLES MAGAZINE
For more than 30 years, this  
magazine has offered award- 
winning editorial features on  
fine architecture, interior  
design and gracious living in  
and around San Diego.DREAM HOMES

Dream Homes is the pre-eminent source 
for distinctive properties in San Diego.

14,000-16,000 print distribution monthly.

17,000

17,243
12,500
5,000
6,993

25,216
20,000
18,080
13,500

7,101
4,335

Beach & Bay Press  –
                     Pacific Beach, Mission Beach    

Carmel Valley News  –
Coronado Eagle & Journal  –

Daily Transcript  –
Del Mar Times  –

Encinitas Advocate  –
San Diego Downtown News  –

La Jolla Light  –
Peninsula Beacon  –

                        Ocean Beach, Point Loma 

Rancho Santa Fe Review  –
Solana Beach Sun  –

Total  – 146,968

CIRCULATION



LOCALexposure
DREAM HOMES IS THE PRE-EMINENT SOURCE FOR

DISTINCTIVE PROPERTIES IN SAN DIEGO

DREAM HOMES

14,000-16,000 print distribution monthly.

Targeted distribution reaches the 
million-dollar home buyer market in upscale 
neighborhoods, newsstands, hotels, and 
retail stores, such as boutiques, salons, 
shopping centers, car washes, real estate 
offices, and car dealerships.

Copies are direct mailed to the wealthiest 
home-owners in Rancho Santa Fe and door-to-
door delivered to the most expensive homes 
in La Jolla and Coronado. Every San Diego issue 
also is distributed in Beverly Hills.



LOCALexposure
FROM BUYING TO SELLING, UPGRADING TO

REMODELING, PREMIER COVERS IT ALL

PREMIER

20,000 print distribution monthly.

Premier keeps readers updated on what  
is happening in the market, reports the 
latest news in the mortgage industry, and  
offers the latest trends in home design 
and décor. 

It is distributed to luxury hotels, private  
golf and country clubs, executive airports,  
high-end retailers, professional offices, salons, 
boutiques, yacht clubs, car dealers, interior  
designers and furniture stores around San 
Diego County, as well as top-producing  
real estate offices.



For more than 30 years, SDHG has offered 
award-winning editorial features on fine  
architecture, interior design and gracious  
living in and around San Diego.

Every month, its editorial and advertising 
reaches over 231,000 of the most affluent 
and discerning readers in the region.

LOCALexposure
THE REGION’S PRIME SOURCE FOR ALL THINGS RELATED TO 

INTERIOR DESIGN, FINE FURNISHINGS AND EXQUISITE GARDENS. 

SAN DIEGO HOME/GARDEN
LIFESTYLES MAGAZINE



LOCALexposure
THE NUMBER ONE SOURCE FOR DAILY BUSINESS NEWS,

DATA AND INFORMATION SINCE 1886

THE DAILY TRANSCRIPT

Nearly 90% of the Daily Transcript’s affluent readership has an annual income of $100,000 
or greater and 80% claim a net worth of $1 million or above.  

Along with its print edition 
targeting business professionals, 
The Daily Transcript features a 
paid subscription site attracting 
more than 3.3 million unique 
visitors annually.

www.sddt.com stats:

   • 282,000 visits per month
   • 9, 200 visits per day
   • 12 minutes per visit
   • 16.7 page views per visit



•   45,000+ readers per week in print and    
    42,000+ daily eNews subscribers  

•   12,000 circulation

•   86% of readers own a home, with an  
    average home value of $913,500

•   84% of readers earn more than  
    $250,000 per year

LOCALexposure
PROVIDES BUSINESS NEWS TO CEOS, EXECUTIVES, SENIOR 

MANAGERS AND OTHER DECISION-MAKERS WHO MAKE UP 
THE MOST INFLUENTIAL AUDIENCE IN SAN DIEGO.

SAN DIEGO BUSINESS JOURNAL



LOCALexposure
SD UNION-TRIBUNE INSERT REACHING SAN DIEGO’S

MOST AFFLUENT COASTAL RESIDENTS

UNION TRIBUNE COASTAL HOMES

Delivered to over 43,000 homes along the coast 
each month.  Additional distribution in racks at 
local stores and real estate offices. Electronic 
edition stays live for 30 days on UTSanDiego.com.

Areas of distribution:

La Jolla
Mission Hills
Oceanside
Pacific Beach
Point Loma
Poway
Rancho Santa Fe
Solana Beach

Cardiff by the Sea
Carlsbad
Carmel Valley
Coronado
Del Mar
Downtown
Encinitas
Hillcrest



LOCALexposure
SAN DIEGO’S WEEKEND REAL ESTATE GUIDE

UT REAL ESTATE

PSIR ad runs in Central & 
North zones every Sunday.

     • 302,000 circulation
     • 724,800 readership
     • 60% of UT readers  
       own a home



LOCALexposure
OUR MONTHLY MULTI-PAPER INSERT GIVES YOUR PROPERTY EXPOSURE

IN A VARIETY OF NICHE MARKETS

17,000

17,243
12,500
5,000
6,993

25,216
20,000
18,080
13,500

7,101
4,335

Beach & Bay Press  –
                     Pacific Beach, Mission Beach    

Carmel Valley News  –
Coronado Eagle & Journal  –

Daily Transcript  –
Del Mar Times  –

Encinitas Advocate  –
San Diego Downtown News  –

La Jolla Light  –
Peninsula Beacon  –

                        Ocean Beach, Point Loma 

Rancho Santa Fe Review  –
Solana Beach Sun  –

Total  – 146,968

CIRCULATION



  B R A N D    |   S U C C E S S  

SIGNIFICANT SALES

TRULY SPECIAL HOMES AND THEIR STORIES

The character of a home is personified by the people who reside there. Over the years, our firm has The character of a home is personified by the people who reside there. Over the years, our firm has 

developed innovative marketing tools and contacts with some of the most qualified clients in the world. We developed innovative marketing tools and contacts with some of the most qualified clients in the world. We 

have also developed an appreciation for the true value of beautiful things and we take great pride in have also developed an appreciation for the true value of beautiful things and we take great pride in 

presenting to the world unique places and their stories. Above are just a few of those special homes our presenting to the world unique places and their stories. Above are just a few of those special homes our 

brand has recently represented.brand has recently represented.  

Each office is independently owned and operated.

Clockw i se  f rom top  l e f t :  De l  Ma r  On  The  Sand  $15 ,995 ,000  •  San ta luz  Count ry  C lub  $3 ,500 ,000  
Fa i rbank s  Ranch  $4 ,100 ,000  •  Buckhead ,  La  Jo l l a  Ocean  B lu f f  $2 ,250 ,000



©MMVIII Sotheby’s International Realty Affiliates LLC. A Realogy Company. All Rights Reserved. Sotheby’s International Realty® is a registered trademark licensed to Sotheby’s International Realty 
Affiliates LLC. An Equal Opportunity Company. Equal Housing Opportunity. Each Office is Independently Owned And Operated. Cal. BRE #01767484

PacificSothebysRealty.com

It is not uncommon for the perfect buyers of a home to 
be in another country. It is uncommon for a real estate 
professional to have the resources to find them.

sphereOUR OF INFLUENCE
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